Katelyn Reyes - Graphic Design Curriculum

5 - Advertising Lesson Plan – Scaffolding Assignment
	Title: Prejudices and Diversity in Advertising
	Grade Level: High School

	The Big Idea (Overall Concept): How are prejudices portrayed through advertising?

	Description of Lesson (Brief Summary):

Have students view and reflect on advertisements and prejudices in the media today through formal analysis. This lesson plan helps high school students take a closer look at prejudices, the biases that media contain and perpetuate, and the ways we are influenced by those media biases. Students assess examples of media (catalogs, magazines, books, etc.) to consider who is (and isn't represented) and explore the impact of lack of diversity in media and their own rich experiences with diversity. 

	Time: Two Classes 

	Enduring Understandings:
Individual aesthetic and empathetic awareness

developed through engagement with art can lead to understanding and appreciation of self, others, the natural world, and constructed environments.

Objects, artifacts, and artworks collected, preserved, or presented either by artists, museums, or other venues communicate meaning and a record of social, cultural, and

political experiences resulting in the cultivating of appreciation and understanding.

People develop ideas and understandings of society, culture, and history through their interactions with and analysis of art.
	21st Century Skills:

Critical Thinking, Communication, Media Literacy, Information Literacy, Communication, Collaboration
Studio Habits: 

Observe, Reflect, Understand Art Worlds

	Essential Questions:
How does learning about art impact how we perceive the world?

What can we learn from our responses to art?

How does the presenting and sharing of objects, artifacts, and artworks influence and shape ideas, beliefs, and experiences?

How is art used to impact the views of a society?
	Technical Skills:
Formal Analysis Critiques


	National Core Art Standard’s: http://www.nationalartsstandards.org/
Presenting VA:Pr6.1.Ia Analyze and describe the impact that an exhibition or collection has on personal awareness of social, cultural, or political beliefs and understandings.

Responding VA:Re7.1.Ia Hypothesize ways in which art influences perception and understanding of human experiences.
Connecting VA:Cn11.1.Ia Describe how knowledge of culture, traditions, and history may influence personal responses to art.





	Instruction – daily plan:

Day One:

Begin a discussion about what prejudice means, what some prejudices are, and possibly share a personal experience. Discuss what diversity means, who it encompasses on a broad level, and why it is important. Show them video about inclusion. 

Set up a “Chalk Talk” for students to silently engage with: Hang up large sheets of paper around the classroom that all have different questions prompting student engagement – students will write their own answers on the sheet, and respond to other classmates’ answers. Some questions are:
· Why is it important to know about cultures other than your own?

· Is it important to understand culture? Why?
· How can you avoid cultural stereotyping?

· What characteristics make cultures unique?

· How do we work to create a campus environment that is welcoming, inclusive, and increasingly diverse in all subjects?

· How do you challenge stereotypes and promote sensitivity and inclusion?

· How can we better serve an underrepresented community?

Have students stand by the question that meant the most to them and have individual groups discuss class responses, then talk about them as a whole class.
Day Two:
Discuss with students how effective the media is at distributing information because of the wide range and large number of people it reaches - As artists we have the power to change the way people are perceived in the media.
Have students flip through magazines and other provided Ad sources and analyze them with accompanying handout (see below). During this critique have students work with their table groups to critique and answer questions on accompanying handout. 



	Resources: (Websites, Books, Music, etc…)

https://www.youtube.com/watch?v=2g88Ju6nkcg&feature=youtu.be 



	Materials Needed:

Magazines

Newspapers

Printed out Ads
Computer

Sketchpad

Pencil

	Evaluations:  
Formative – Take part in chalk talk discussions.

Summative – Handout completion. 


Handout:
Names of Everyone in Group:____________________________________________________

Goal: Be able to describe how art elements and analyzing art principles shape our interpretations of advertisement messages.

A -  Look through magazines, etc, and answer these questions for all advertisements you see:
1. How are commercials, ads, artworks specifically targeting groups of people and what stereotypical attributes are they including?

2. What views, cultures, perspectives are represented, and which are missing?
3. What messages are sent to people who don't see themselves reflected in the ads? 
4. What messages are sent to adults and children in general who view these the ads? 
5. What groups do you belong to (or special characteristics do you have) that weren’t represented? 
6. What can we do to encourage more visibility of diversity in media? 
B -  Choose one advertisement for the questions below:

1. DESCRIBE – What do you see in this ad? What genre ad is it? Describe the elements. State everything you see, even if you do not know what it is.

2. ANALYZE – How are the principles used? Is there a focal point, what is it?

3. INTERPRET – What is going on in this ad? What is the purpose of it? What is the designer portraying?

4. EVALUATE – Do you like this ad, why or why not? Is the ad successful, why or why not? Is this ad inclusive, why or why not?










