Katelyn Reyes - Graphic Design Curriculum

4 - Visual Identity Lesson Plan
	Title: Local Business Re-design
	Grade Level: 11-12

	The Big Idea (Overall Concept): The usability, utility and desirability of design.

	Description of Lesson (Brief Summary):

Class will be broken down into design roles (Teacher: creative director, Students: art director, studio manager, designers, or researchers) to make up our own mini design studio to learn about art and design career skills. Students will be given a local business to pick from out of a hat to do a re-design of a corporate identity. Students can potentially pitch their work to the business afterwards.

	Time: About 5 weeks

	Enduring Understandings:
Creativity and innovative thinking are essential life skills that can be developed.

Artist and designers develop excellence through practice and constructive critique, reflecting on, revising, and refining work over time.

Artists and other presenters consider various techniques, methods, venues, and criteria when analyzing, selecting, and curating objects, artifacts, and artworks for preservation and presentation.
	21st Century Skills:

Critical Thinking, Creativity, Collaboration, Communication, Information Literacy, Technology Literacy, Flexibility, Leadership, Initiative, Productivity, Social Skills
Studio Habits: 

Envision, Observe, Reflect, Stretch & Explore, Understand Art Worlds

	Essential Questions:
How does collaboration expand the creative process?

What role does persistence play in revising, refining, and developing work?
How do artists grow and become accomplished in art forms?
How does collaboratively reflecting on a work help us experience it more fully and develop it more completely?

What criteria, methods, and processes are used to select work for preservation or presentation?


	Technical Skills:
Students will learn more about design career skills within their design roles.
Students will learn how to use Adobe CC.
Students will learn skills of branding: 

· Establish naming / renaming of your product or service, if required.

· Branding and Visual Identity that engages and communicates your unique business personality.

· Create the elements that define your brand – logos, color palette, typography and font choice, 
imagery and tone of voice.

· Brand guidelines to help keep your marketing consistent.

· Apply your branding (new or existing) in a creative, engaging and appropriate way to all communications - online or physical.

	National Core Art Standard’s: http://www.nationalartsstandards.org/
Creating - VA:Cr1.1.IIa Individually or collaboratively formulate new creative problems based on student’s existing artwork.

Creating - VA:Cr3.1.IIa Engage in constructive critique with peers, then reflect on, re-engage, revise, and refine works of art and design in response to personal artistic vision.

Presenting - VA:Pr4.1.IIIa Critique, justify, and present choices in the process of analyzing, selecting, curating, and presenting artwork for a specific exhibit or event.



	Instruction – daily plan:

Day 1:

· Presentation of general descriptions of design studio roles.

· Design roles:

· Teacher: Creative director – oversee creative process on multiple projects and give guidance to their design teams, ensures that the chosen strategy and art design supports the client’s needs.
· Students: 
· Art director – oversees / chooses the art and design to create a cohesive aesthetic and arouse a reaction from the consumer. Will focus on style guide and assist designer with their work.
· Studio manager - client facing and would typically also involve budgeting, scheduling and reporting for individual clients, foster client relationships, as well as having input into longer term marketing projects, often the role is heavily account handling focused. Will work on previous topics as well as assist designer with their work. 
· Designers - will be expected to lay out pages, draw logos, create and maintain digital assets, basic typography, perform color corrections and take on other basic duties, will often work on multiple aspects of one project but will take on only one or two tasks at a time. 
· Research Marketer - overseeing and developing marketing campaigns, conducting research and analyzing data to identify and define audiences, devising and presenting ideas and strategies. Works on social media ads, other marketing topics, and assist designer with their work. 
· Have students break off and research these roles to find out what is most interesting to them and what best suits their personalities. 
· Have students choose a design roles that they are most interested in and have them submit their choice on a google form or on paper.

· From their submitted information, create design groups so that each group has one of each role.

Day 2: 

· Presentation on general aspects of visual identity.

· Assign students into their groups.

· Have groups pick from a hat a local business to redesign.

· Show students rest of presentation of examples of what is expected of them for this project, and have them start to brainstorm ideas in their new groups.

Day 3:

· Presentation of brand purpose, market research, color psychology, and logo design.

· Have students break off to talk about their company and how their design roles will be used to re-brand their company. 

· Have student begin to work together, assuming their design roles, to start working on their brand purpose, market research, color psychology, and logo design.
Days 4-5:

Have students continue to work on their brand purpose, market research, color psychology, and logo design.
Day 6:
· Presentation reviewing typography, introducing supporting brand graphics / product icons, and a style guide.
· Have students continue to work together on these topics.
· Students will create a Style Guide for their business as they work.

Day 7:

· Presentation of all needed parts for branding identity: logo, business card, letterhead, website mockup, advertisement, and any other vital parts of their businesses. 

· Have them work together to come up with what parts are vital to create for their businesses, hopefully something that will solve a greater problem of their business (ex: if they have a hair salon and their current website does not offer online booking, hopefully they recognize that and solve that ‘problem’), and most importantly a timeline that assigns equal work to each student of the groups under their assigned roles.

· Have students hand in a time line and description on what each student will be working on.

Weeks 2-4:

Have students continue to work on their designs.

Week 5:

· Have student create digital mockups, and if possible printed versions of mockups / products.
· Each group will present to the class their re-designs in class for critique as if they were presenting to their business. 

	Resources: (Websites, Books, Music, etc…)

PowerPoint Presentations

Megg’s History of Graphic Design

www.Behance.com 
https://www.pentagram.com 
https://www.youtube.com/watch?v=zOPA0NaeTBk - Aaron Draplin

https://www.youtube.com/watch?v=gjqYu5enI1A  - Paula Scher

https://www.youtube.com/watch?v=tBTg6O-6npc - Paul Rand
https://www.lucidpress.com/blog/the-7-key-elements-of-brand-identity-design 

	Materials Needed:

Sketchbook

Pencil

Computer with internet access and adobe CC

Printer 

	Evaluations:  
Formative – Visual Journal Entry checking for investigation, sketches, and process. Timeline and student observation.                                                                  
Summative – Rubric (see below)


	Criteria
	✓+
	✓
	✓-
	X

	Professionalism ________/ 25
	Exhibited high quality of work processes with in their team, had high levels of respect for everyone in their group, was prepared for class every day, had high understanding of time management, and highly effective teamwork contributions.  
	Exhibited good quality of work processes with in their team, had respect for everyone in their group, was prepared for class most days, had good time management, and effective teamwork contributions.  
	Sometimes contributed to work processes with in their team, had respect for everyone in their group, was prepared for class sometimes, had troubles with time management, and was sometimes a team player  
	Did not contribute with in their team, was not respectful to their group, was not prepared for class, no clear understanding of time management, and was not a team player.  

	Concepts/ Content 
________/ 25 
	In the students’ work, it is clear that students fully understand how all of the following concepts connect: brand identity, logo, target audience, and the importance of advertisement form. 
	In the students’ work, it is clear that students fully understand most of the following concepts: brand identity, logo, target audience, and the importance of advertisement form. 
	In the students’ work, it is clear that students fully understand at least half of the following concepts: brand identity, logo, target audience, and the importance of advertisement form. 
	In the students’ work it is not clear that the students understand at least half of the following concepts: brand identity, logo, target audience, and the importance of advertisement form. 

	Craftsmanship 
________/ 25 
	The students’ advertisement demonstrates creativity, a full use of resources available, and effort to produce a very professional product. 
	The students’ advertisement reflects a full use of resources in the classroom and the effort to produce a very professional product. 
	The students’ advertisement reflects the use of some classroom resources and the effort to produce a somewhat professional product. 
	The students’ advertisement does not reflect the use of classroom resources or effort to produce a professional product. 

	Presentation 
________/ 25 
	The students presented their product, brand, and advertisement with sincerity, as if they were genuinely selling to the audience. Each member demonstrates full knowledge of their brand identity and can explain it articulately and convincingly to the audience. 
	The students presented their product, brand, and advertisement clearly to the audience. Each member demonstrates full knowledge of their brand identity and can explain it articulately to the audience. 
	The students presented their product, brand, and advertisement clearly to the audience. Each member demonstrates adequate knowledge of their brand identity and can explain it to the audience, with some difficulties. 
	It is not clear to the audience what the product, brand, and/ or advertisement is. It is not clear that the students understand what their brand identity is or how it connects to their product, logo, or advertisement. 











